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Husqvarna concept ZERO: autonomous and emission free green space solution  
Husqvarna design concept ZERO is an autonomous and sustainable green space solution that combines robotic mowers with solar power, artificial intelligence (AI), induction charging, virtual boundaries, and multiple sensors. A system designed to help landscapers of the future to cut grass, carbon emissions, noise emissions, power cords and time.

As cities grow, so do the number of green spaces that require maintenance. To meet this challenge, a team of designers at Husqvarna were asked to develop a solution that delivers perfect lawns without emissions, reduces pressure on city resources, and minimizes work teams’ exposure to hazardous and hard to reach areas. The result is Husqvarna concept ZERO, an off-the-grid, autonomous solution built around a sensor equipped solar charging hub for robotic mowers. 

“To reduce cities’ carbon footprint, we have to explore new and untested ideas. Design concepts like Husqvarna concept ZERO, is a great catalyst that energizes us to develop new people and planet friendly solutions”, says Rajinder Mehra, Design director, Husqvarna brand.

During daytime, the solar-powered charging hub generates electricity from sunshine through photovoltaic cells. When low on energy, the robotic mowers automatically return to the charging hub, where they can be sealed in by sliding doors and recharged via induction charging plates. The LED light tubes on top of the solar hub provide by-passers with information about energy levels as well as creating an atmospheric glow during the night.

By creating a virtual boundary, the solar powered charging hub overlooks the area and keeps the robotic mowers in the defined space. When sensing that flowers or other greenery is in need of direct attention, the AI calls for the landscaping team in charge of the area. 

This self-regulating and sustainable design concept sprouts from Husqvarna’s wish to contribute to the Paris agreement goal to keep the increase in global average temperature to well below 2 °C above pre-industrial levels. There is no decision to commercialize the concept.


Press material is available at www.husqvarna.com/silentcity

For more information please contact: 
· Margaretha Finnstedt – Director of Public Relations and Communication, Husqvarna
· Mobile: +46 70 678 61 58
· Mail: margaretha.finnstedt@husqvarnagroup.com


About Husqvarna    
Husqvarna is a brand within Husqvarna Group. Since 1689, Husqvarna has manufactured high performing products and delivered industry-changing innovations such as anti-vibration and automatic chain-break on chainsaws, as well as the world’s first commercial robotic mower. Today, Husqvarna offers a broad range of high performing outdoor power products for parks, forest and garden, and represents technological leadership in the key areas; chainsaws, trimmers, ride-on mowers and robotic mowers. Husqvarna products are sold in more than 100 countries, mainly through servicing dealers.


About Husqvarna Group
Husqvarna Group is a global leading producer of outdoor power products and innovative solutions for forest, park and garden care. Products include chainsaws, trimmers, robotic lawn mowers and ride-on lawn mowers. The Group is also the European leader in garden watering products and a global leader in cutting equipment and diamond tools for the construction and stone industries. The Group’s products and solutions are sold under brands including Husqvarna, Gardena, McCulloch, Poulan Pro, Weed Eater, Flymo, Zenoah and Diamant Boart via dealers and retailers to consumers and professionals in more than 100 countries. Net sales in 2017 amounted to SEK 39bn and the Group has around 13,000 employees in 40 countries.
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