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MEDIA RELEASE                                                                         21 August 2019 

 
 
 

The future is here: Presenting the SILENO City 250  
                                 Robotic Lawnmower 
 
 

Modern domestic living gives us the luxury of taking for granted the “robots” that 
handle the tedious chores around the house. It is difficult to imagine our lives without 
our washing machines and dishwashers yet there was a time when even these machines 
were viewed with apprehension.   
 
“The technological push in domestic automation has mainly focused on indoor chores. 
We at GARDENA felt that uninspiring outdoor activities such as lawn mowing could, and 
should, be automated. The idea of the Robotic Lawnmower was born” says Josh Turner, 
Product and Marketing Manager for GARDENA Australia. 
 
“Most people enjoy the look of a perfectly manicured lawn but rarely find pleasure in 
the work involved to make it so which is why we are introducing the new GARDENA 
SILENO City 250 Robotic Lawnmower to the Australian market.” Continues Mr Turner. 
 
“The conventional way of taking care of the lawn usually consists of mowing when it 
appears long and untidy instead of maintaining it regularly at its ideal height. The SILENO 
City 250 cuts almost continuously producing fine grass clippings which act as a natural 
fertiliser promoting healthy growth. It mows lawns better than we humans can.” 
Concludes Mr. Turner.   
 
The award-winning GARDENA SILENO City 250 has been designed to mow lawn areas up 
to 250 square metres without human intervention, reliably, evenly and quietly. It is easy 
to install and program, runs on a Li-Ion battery and automatically returns to its charging 
station when recharging is required.  
 
The SILENO City 250 is covered by the GARDENA 2-year warranty which extends to 3 
years if the Robotic Lawnmower is registered within 3 months of purchase (wear parts 
and battery excluded).  
 
Available at Bunnings Warehouse. 
 
To learn more about GARDENA Robotic Lawnmowers visit our website at 
GARDENA.COM where you will also find our Robotic Lawnmower mythbuster videos. 
 
A copy of this media release along with high resolution images are available in the press 
room of the GARDENA website.  
 
### 
  

CONTACT: 
GARDENA Australia 
Stephanie Fabris 
Locked bag 5 
Central Coast BC NSW 
2252 
Tel.: +61 2 4352 7477 
stephanie.fabris@husq
varnagroup.com 
 
www.GARDENA.com 
 

https://www.gardena.com/au/products/lawn-care/robotic-mower/
https://www.gardena.com/au/garden-life/news/robotic-lawnmower-myths/
https://www.gardena.com/au/about/press/
https://www.gardena.com/au/about/press/
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GARDENA SILENO City 250 Robotic Lawnmower  
at a glance  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
SILENO City 250 Robotic Lawnmower 
TECHNICAL SPECIFICATIONS 

Area coverage Up to 250m² 

Maximum incline 25% 

Cutting system 3 pivoting razor blades 

Cutting height 20 – 50 mm (10 mm increments) 

Guaranteed sound level 58 dB(A) 

Rain sensor Not required (it can mow in the rain) 

Special features Programming assistant, hose washable 

Safety & security features Lift, tilt and collision sensors, PIN code 

Mowing time per charge Approx. 60 minutes 

Energy supply Lithium-ion battery 18V / 2.1Ah 

Charging system Automatic 

Accessories included on 

delivery 

Boundary and guide wire, staples, 

couplers, connectors and spare blades 

Warranty 2 years  
Or 3 years if registered within 3 months 

RRP $1,299 
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About GARDENA  
 
Founded in 1961, GARDENA has evolved into one of the world’s most reputable producers of intelligent 
garden-care products and watering solutions within the space of only a few decades. The high quality 
products provide innovative, simple and convenient solutions to all watering, soil and lawn care 
applications. GARDENA is part of the Husqvarna Group. The Group’s products and solutions are sold under 
brands including Husqvarna, GARDENA, McCulloch, Flymo, Zenoah and Diamant Boart via dealers and 
retailers to end-customers in more than 100 countries. Net sales in 2018 amounted to SEK 41 billion, and 
the Group has more than 13,000 employees in 40 countries. 
 
 

 


